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*** EXAMINATION *** 

 

A CERTIFICATE-BASED APPROACH TO MARKETING GREEN 

POWER AND CONSTRUCTING NEW WIND ENERGY FACILITIES 

 

 
 1.  Coal-fired and nuclear generation produced about 

 

     a) 15% of the US electricity supply 

     b) 35% of the US electricity supply 

     c) 55% of the US electricity supply 

     d) 75% of the US electricity supply 

 

 2.  Renewable energy sources supply about 

 

     a) 2% of US power 

     b) 4% of US power 

     c) 6% of US power 

     d) 8% of US power 

 

 3.  Renewable energy sources are less damaging to 

 

     a) the environment 

     b) the economy 

     c) both a and b 

     d) neither a nor b 

 

 4.  Utilities offer green pricing 

 

     a) to build customer loyalty 

     b) to expand business lines 

     c) to expand expertise 

     d) All of the above 

 

 5.  Wind energy has 

 

     a) minor air pollution 

     b) no air pollution 

     c) major air pollution 

     d) moderate air pollution 

 

 6.  Wind energy will reduce the energy fed into the grid from 

 

     a) oil-fired plants 

     b) gas-fired plants 

     c) coal-fired plants 

     d) All of the above 

 



 7.  Reduced emissions from fossil fuel power plants include 

 

     a) oxygen 

     b) hydrogen 

     c) nitrogen oxide 

     d) All of the above 

 

 8.  A benefit of the greater use of renewable resources include 

 

     a) risk diversification 

     b) domestic energy security 

     c) both a and b 

     d) None of the above 

 

 9.  Environmental benefits of renewable power are negated when 

 

     a) the generation is located far from the customer 

     b) the generation is located near to the customer 

     c) the generation is located at an unknown plant 

     d) None of the above 

 

10.  Close location of wind energy benefits 

 

     a) major corporations 

     b) the local construction economy 

     c) the Department of Energy 

     d) the Department of Housing 

 

11.  The support of clean energy benefits 

 

     a) the local economy by attracting more service suppliers 

     b) the Department of Housing 

     c) the Department of Commerce 

     d) All of the above 

 

12.  Wind energy helps universities by 

 

     a) increasing technological advances for renewable energy 

     b) providing automatic grants 

     c) providing lower paying jobs 

     d) None of the above 

 

13.  Carbon dioxide is produce by 

 

     a) wind energy 

     b) gas-fired plants 

     c) both a and b 

     d) None of the above 

 

14.  In the electric power marketplace, wind energy benefits 

 

     a) are not quantifiable 

     b) are not easily quantifiable 

     c) are negligible 

     d) All of the above 

 

 



15.  Wind energy is subject to 

 

     a) gas price increases 

     b) oil price increases 

     c) both and b 

     d) Neither a nor b 

 

16.  Wind energy is subject to 

 

     a) environmental regulation of fossil fuel plants 

     b) environmental regulation of coal mines 

     c) environmental regulation by the Department of Defense 

     d) None of the above 

 

17.  The Clean Air Act requires wind turbine operators to 

 

     a) meet emission controls 

     b) enhance emission controls 

     c) increase the use of emission controls every year 

     d) None of the above 

 

18.  Wind energy certificates are also known as 

 

     a) energy rebates 

     b) energy coupons 

     c) tradable renewable credits 

     d) All of the above 

 

19.  A green tag 

 

     a) is a discount for tax energy credit 

     b) is used to mark wind turbines 

     c) is a wind energy certificate 

     d) None of the above 

 

20.  Green pricing is offered by 

 

     a) some rural electric cooperative 

     b) telephone cooperatives 

     c) ethanol suppliers 

     d) All of the above 
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I hereby certify that I studied the course materials, and the above 

answers are my own.  No other person has helped me to complete this exam.  
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Name ______________________________________________________________ 

 

Company ___________________________________________________________ 

 

Address  ____________________________________________________________ 

 

City  ____________________________________  State _______  Zip  __________ 

 

Telephone  _____________________  E-Mail ______________________________ 

 

Fax _________________________________________________  (  )  24-Hour Fax   

 

(  )   Yes   (  )  No       If fax and telephone are the same number,  shall we call first?    

 

Mail certificates to above address _____ check address ___ envelope address ____ 

 

State + Specialty + PE  Registration number  (i.e. TX EE 12389)  _______________ 

 

State + Professional Land Surveying  registration  number     __________________ 

 

NC (North Carolina) + Specialty + PE Registration number   ___________________  

 

NC (North Carolina) + Land Surveying  Registration  Number  _________________   
 

 Professional Affiliations  ______________________________________________ 
 

 

 Return this page with  your  answer  sheet and a check or money order 

 For $100 per course.  Use one  check  for  each  registrant (in your 

 company) taking one or more courses.  We accept  company  checks (if  

 they are your employer’s).  We do not accept third-party  checks  or 

 checks outside of your city of residence.  Using third-party  checks 

 that do not include your name or company name may invalidate your  

 professional development hours being reviewed by an audit process. 

 Add $5 for same day processing and priority shipping.   

 

 Make checks or money orders payable to Geographic Information Systems. 
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